Jacksonville Studio Expands Its Focus to Cover
Travel Photography

A Jacksonville photography studio known for its work in architecture, events, food, landscape,
wildlife, and cultural photography has begun to apply its approach to assignments that reach
beyond its home base. The shift means that clients who previously relied on separate
specialists for location work can now work with a single studio that already understands their
visual language. The move reflects a broader trend in the industry where regional studios are
broadening their services to meet growing demand for cohesive visual storytelling across
multiple settings.

For businesses and organizations that need consistent imagery across different environments,
the expansion matters. A restaurant chain, for example, might need food shots for a menu,
interior shots for a website, and exterior shots for marketing materials. In the past, that work
might have required hiring a local studio for the interior and food work and then a separate
photographer for the location shots. Now, a single studio can handle the entire project,
ensuring that the lighting, composition, and overall aesthetic remain consistent from start to
finish. travel photography

This approach to travel photography is not about capturing scenic views for their own sake. It
is about bringing the same technical rigor and creative vision that the studio applies to its core
work to any location, whether that is a hotel lobby, a factory floor, or a nature preserve. The
studio's existing expertise in architectural photography means it knows how to handle complex
lighting situations and challenging angles. Its experience with event photography means it can
work quickly and unobtrusively. Its work with food photography means it understands how to
make a subject look appealing under less-than-ideal conditions. All of those skills transfer
directly to location work, where the photographer often has to adapt to unfamiliar surroundings
and tight deadlines.

What This Means for Clients

For clients, the practical benefit is a simpler process. Instead of vetting multiple photographers,
negotiating separate contracts, and managing different delivery schedules, they can work with
one team from start to finish. That team already knows their brand, their preferences, and their
standards. The result is a set of images that feel like they belong together, even if they were
shot in different cities or even different countries.

The studio's approach to location work is grounded in the same principles that guide its local
projects. Preparation is key. Before any shoot, the team researches the location, plans the
shots, and coordinates with the client to ensure that the final images will meet the intended


https://www.kron4.com/business/press-releases/globenewswire/9871165/jacksonville-photographer-mark-krancer-receives-two-awards-of-excellence-in-the-2026-world-awards-for-african-imagery

use. On location, the photographer works quickly and efficiently, making the most of natural
light and available space while maintaining the studio's signature attention to detail.

How the Industry Is Changing

The photography industry has seen a notable shift in recent years toward what might be called
a more holistic service model. Clients are no longer satisfied with a single image or a single
type of image. They want a library of visuals that can be used across multiple platforms, from
print to digital to social media. They want images that tell a story, not just document a scene.
And they want all of those images to look like they came from the same source, even if they
were shot at different times and in different places.

This demand has pushed many studios to expand their capabilities. A studio that once focused
solely on architectural work now offers food and event photography. A studio that specialized
in wildlife now takes on landscape and cultural assignments. The Jacksonville studio's move
into location work is a natural extension of this trend. By offering a wider range of services, the
studio can meet more of its clients' needs without requiring those clients to go elsewhere.

For the studio itself, the expansion also opens up new opportunities. Location work can be
more logistically complex than studio work, but it also offers the chance to build deeper
relationships with clients who need consistent imagery across multiple locations. A hotel
chain, for instance, might hire the studio to shoot one property, and if the results are good, that
can lead to contracts for other properties in the chain. Over time, the studio becomes the go-to
resource for all of that client's visual needs, whether the shoot happens in Jacksonville or
halfway around the world.

The Role of Technology

Advancements in camera equipment, editing software, and file delivery systems have made
location work more practical than it once was. Modern cameras are lighter and more versatile,
allowing photographers to carry a complete kit in a single bag. Software tools allow for precise
color correction and retouching, so images shot in different lighting conditions can be made to
look consistent. And cloud-based delivery systems mean that clients can receive and review
images from anywhere, at any time.

These tools have lowered the barrier to entry for studios that want to offer location services.
But the real differentiator remains the skill and experience of the photographer. A good location
photographer knows how to read a scene quickly, how to work with available light, and how to
adapt when things go wrong. Those are the same skills that make a good architectural or event
photographer, which is why the Jacksonville studio's existing expertise gives it a solid
foundation for location work.



For clients who need imagery that spans multiple locations and multiple subjects, the value of
a single, consistent visual voice cannot be overstated. Whether the images are used in a
brochure, on a website, or in a social media campaign, they all speak the same visual language.
That consistency builds trust with the audience and strengthens the client's brand identity over
time.

The studio's expansion into location work is a response to that need. It is not about chasing
trends or adding services for the sake of it. It is about giving clients a simpler, more effective
way to get the images they need, wherever they need them. For a studio that has already built a
reputation for excellence in architectural, event, food, landscape, wildlife, and cultural
photography, the next logical step was to take that expertise on the road.

In the end, the success of any photography project comes down to the same thing: the ability
to capture a moment, a place, or a subject in a way that communicates something meaningful
to the viewer. Whether the studio is shooting a building in Jacksonville or a landscape on the
other side of the country, that goal remains the same. The tools and techniques may vary, but
the commitment to quality and consistency does not.

For the studio's clients, the message is clear: no matter where the assignment takes them, the
same level of craft and care applies. That is a promise that matters in an industry where the
difference between good and great is often measured in the smallest details.



