Choosing the Right Photo Booth Layout for
University Events

When planning a photo activation for a college campus, the choice between an open-air booth
and an enclosed booth can shape the entire experience. Each layout serves a different
purpose, and the right pick depends on the event type, the expected crowd size, and the goals
for student engagement. Understanding how these two setups differ will help you match the
booth to the moment.

How an open-air booth works on campus

An open-air booth uses a backdrop and a camera on a stand, with no walls or curtain around
the subject. Students step up, pose, and step away. Because there is no enclosure, the setup
feels more like a photo station than a traditional booth. This design is common at large
university events where speed and visibility matter.

The main advantage is throughput. Without a door or curtain, guests move through quickly. For
a busy orientation event or a welcome week fair, an open-air booth can handle a steady stream
of people without creating a bottleneck. Line management becomes simpler because the
operator and waiting guests can see the whole process. The open design also makes the
activation feel more social; onlookers can watch and cheer, which builds energy around the
station.

Another benefit is the roaming option. Some open-air setups are lightweight and can be
repositioned during an event. If a certain area draws more foot traffic, the station can follow
the crowd. This flexibility is useful for campus-wide celebrations where activity shifts between
zones.

The trade-off is less control over the background. Because there are no walls, the backdrop is
exposed to ambient light and background clutter. The operator needs to manage the frame
carefully to keep distractions out of the shot. For events where a clean, branded look is
essential, this requires extra attention during setup.



When an enclosed booth fits better

An enclosed booth is a self-contained unit with walls, a curtain or door, and a built-in camera.
Guests step inside, close the curtain, and take their photos in a private space. This layout is
common at formal campus events, alumni gatherings, and occasions where the photo is part
of a keepsake.

The main strength of an enclosed booth is the controlled environment. Inside, lighting is
consistent, the background is uniform, and ambient noise is reduced. This consistency makes
it easier to produce high-quality images that match a specific school branding look. The
enclosed space also encourages creative poses and group shots because guests feel less self-
conscious without an audience.

Guest throughput is lower with an enclosed booth. Each group takes longer because they enter,
arrange themselves, shoot, and exit. For events with a steady but manageable flow, this slower
pace is fine. The enclosed booth creates a sense of occasion; the act of entering the booth and
closing the curtain turns the photo into an event in itself.



Privacy can matter in certain campus settings. At health and wellness fairs, for instance, or at
events where students might want to take a photo without being watched, an enclosed booth
provides that comfort. It also works well for smaller gatherings where the goal is quality over
volume.

Matching the layout to the event goals

Start by thinking about the primary purpose of the activation. Is it to capture as many students
as possible during a short window, or to create a polished keepsake that reflects the school's
brand? The answer points toward the better layout.

For high-traffic events like a fall orientation, a sports rally, or a campus-wide festival, an open-
air booth is usually the stronger choice. The speed and visible energy help the activation feel
like part of the action. Line management is easier, and the roaming option allows the station to
adapt to shifting crowds.

For more focused events like a formal dinner, a donor reception, or a student club awards night,
an enclosed booth adds a sense of ceremony. The controlled environment ensures every photo
looks consistent, and the privacy helps guests relax. This layout works well when the photos
will be printed on the spot or added to a QR gallery shared with attendees.



Some events benefit from a hybrid approach. A large university activation might use an open-
air station for the main flow and a smaller enclosed booth for a premium experience, such as a
photo with the school mascot or a themed prop station. This combination gives guests a
choice and keeps the overall throughput high.

Practical factors to weigh

Space is a key consideration. An open-air booth requires a clear area in front of the backdrop
for the camera stand and room for guests to queue. An enclosed booth needs enough floor
space for the unit itself and clearance for the door or curtain. Before committing to a layout,
measure the available area and consider how the booth will fit with other event elements.

Power and lighting also differ. Open-air booths rely on the ambient light of the venue, which
can vary. Enclosed booths have built-in lights that produce consistent results regardless of the
room. If the event is outdoors or in a space with unpredictable lighting, an enclosed booth
removes that variable.

Staffing needs vary too. An open-air booth typically requires someone to manage the line and
guide guests, while an enclosed booth may need less direct supervision because the unit itself
guides the user. However, the enclosed booth may still benefit from a host who keeps the flow
moving and assists groups who need help.

The final decision often comes down to the balance between speed and polish. For a campus
event where the main goal is student engagement and capturing a large number of faces, the
open-air layout delivers. For an event where every photo needs to look consistent and guests
expect a more curated experience, the enclosed booth is the better fit.



Providers like Philly Photo Booths offer both types of setups for university events across the
Mid-Atlantic. The choice between them is not about which is better overall, but which fits the
specific needs of your campus activation. By considering the crowd size, the event tone, and
the desired outcome, you can select the layout that will make the experience memorable for

students and guests alike.

Ultimately, the success of a university photo activation depends more on how well the booth
matches the event than on the booth type alone. An open-air booth at a formal dinner might
feel out of place, while an enclosed booth at a high-energy rally might slow things down. When
the layout aligns with the event's rhythm, the activation feels natural and draws people in.

Philly Photo Booths helps campus organizers navigate this decision by offering both open-air
and enclosed options. Whether you need a fast-moving station for a crowded quad or a
polished booth for a special occasion, the right setup is the one that serves your guests and
your goals. With thoughtful planning, any campus event can become a highlight of the school
year.


https://phillyphotobooths.com/

